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CHAIR PROFILE – GLEN CAMPBELL 

"A great leader is someone who knows how to attract great people to create great things for the betterment 

of mankind." 

Glen started out with degrees in Marketing and Psychology. For more 
than 15 of his 25 year career he has held senior management, Board 
Director and four Chief Executive positions at some of the world’s 
foremost strategic brand communications companies including 
Clemenger/BBDO, Saatchi & Saatchi, Leo Burnett and IdeaWorks. 

Glen bravely started his own agency, Barker Campbell & Associates 
straight out of university. The blessing of not knowing what he didn’t 

know served him well and over a period of 5 years the company secured over 15 small to medium accounts 
and was awarded full media accreditation after just three years. 

From there Glen moved to Clemenger Brisbane as an Account Director for five years and led the brand and 
communications work on BTQ Channel 7, Ingham’s Chicken, Mercedes-Benz, and Metway Bank. With only 
35 people this agency was doing some of the best work in these categories in the world.   

Glen looked to play in a bigger game and secured a Group Account Director role at Saatchi&Saatchi Sydney 
working on Toyota, Time Magazine and Castlemaine Perkins. At that time Saatchi was one of the top 
agencies on the planet and Agency of the Year in Australia. 

After four years Glen was recruited by Leo Burnett Sydney, Australia’s leading fully integrated ad agency at 
the time, where he held various roles over his eight year tenure, becoming a Board Director of the agency 
after just six months. He also took on the role of Managing Director of the Adelaide office for two years 
where he led the agency from red to black with a revenue turnaround of $1.5M in just 18 months. During his 
time at Leo Burnett Glen led the strategy and campaign development on key accounts including Woolworths 
Supermarkets, The Australian Rugby Union, Gatorade, Subaru and several United Distillers brands 
developing the first animatronic bear campaign for Bundaberg Rum. This culminated in the Sydney office 
being awarded Agency of the Year for Ad News and Campaign Brief and Global Leo Burnett Agency of the 
Year. 

From there Glen moved into chief executive roles with Healthe Inc, Love Communications and IdeaWorks. 
Over a period of 15 years, he personally led world-class teams developing brand strategy and business 
planning and creating communications for Breville, RSVP, domain.com.au, Challenger Financial Services, 
The Australian Financial Review, Citibank, The NSW Minerals Council, Ego Pharmaceuticals and the 
Climate Institute as well as supervising the success of many other accounts in a vast array of categories. 

Three years ago Glen founded Brandheart and developed an unrivalled methodology that best helps leaders 
develop their personal brand. Up to the present Glen has worked with over 100 CEO’s, business leaders 
and entrepreneurs in developing their personal brand and their organisational brand for sustained 
leadership.  

Glen’s unique experience and deep understanding of consumer behaviour on how to create powerful, 
enduring and more profitable brands has been forged through working with organisations across four 
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continents where he has built many brands from the ground up and also elevated to 'super brand' status 
many others.  

Glen’s area of expertise lies in methodologies around:  

 Business and executive coach 

 Business and personal brand development 

 Strategic brand communication 

 Business transformation 

 Change management 

 Keynote speaker 

 Modern success psychology, neuro-linguistic programming and hypnotherapy 

Why 2020 Exchange 

There is no aspect of branding, marketing, business planning or communications that Glen hasn’t studied, 
torn apart and reconstructed from scratch… and that was also the case with many client’s organisations.  

Brandheart works closely with 2020 Exchange to develop and evolve the 2020 brand strategy, core 
messaging and market connection plans. 2020 Exchange draws upon Brandheart as an expert resource for 
consortium members who seek to elevate their life and enterprise through the development of their personal 
brand and/or organisational brand. 

Glen is considered a world leading authority on personal and business branding and has shared his 
approach as a dynamic keynote speaker with thousands of CEO’s, business leaders and entrepreneurs 
across four continents. Glen’s wisdom and experience in working across some of the world’s most iconic 
brands, as well as having been a Chief Executive himself, creates a dynamic and deep relationship between 
the chair, client and consortium, which align him with 2020 Exchange. 

Positions held 

2013 Mentor – Legends & Leaders 

2008 - Present Founder & CEO – Brandheart Pty Ltd 

2007 - 2008 CEO – IdeaWorks Pty Ltd 

2006 - 2007 CEO – Love Communications 

2004 - 2006 CEO – Healthe Pty Ltd 

1995 - 2004 Managing Director & Director – Leo Burnett 

1991 - 1994 Group Account Director - Saatchi & Saatchi 

1986 – 1991 Account Director – Garnsey Clemenger 

 



 

 

  

Qualifications 

Bachelor of Commerce, Marketing & Psychology – University of Queensland 

Diploma of Modern Success Psychology, Neuro-Linguistic Programming, Hypnotherapy, Coaching & 

Counselling – The Mind institute 


